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Why MCA?
(No, not the disco song—the club!)
Because it's true: Only Mustang ‘'makes it happen’

by John M. Clor

ike many of you, I've spent plenty of summer week-
ends attending countless Mustang shows all across
the country over the years. But unlike almost any
other activity | can think of, something good always
seems to happen at Mustang events—no matter which one
you may come across. It's a sure bet that you'll see some re-
ally nice cars, meet some wonderful people, get some good
pictures, find out some key information, and even uncover a
great personal networking opportunity every once and awhile.

Although it's fun to be just a spectator in the Mustang
hobby, | assure you that being an active participant is much
more rewarding. True to the idea that "you reap what you
sow," your parents were right when they told you that you'll
tend to get much more out of something when you actually
put something into it. And getting involved in the Mustang
lifestyle is no exception. Like the old commercial says, "Only
Mustang makes it happen!"

Yes, we've all owned and enjoyed a Mustang or two in our
lifetimes, some of us many more than one, and most of us at
least one that we wished we still had. But while it's true
Mustang owners have a special, enduring relationship with
their cars, there's one thing that outlasts even our most trea-
sured ride—and that's all the friendships we make along the
way. Now | realize that may sound a bit corny, especially to
younger owners who go to shows just to check out the cars,
and don't feel the need to join any club because they think
they're getting all the interaction and info they want or need
from online forums.

But becoming a dues-paying member of an active, es-
tablished Mustang club like the MCA will make that kind of
thinking disappear faster than free posters at the Ford Racing
display trailer! Sure, we may have first decided to join a club
to get the inside skinny on the right way to go with high-
performance mods or full-blown restorations, but what makes
me write my renewal checks each year is more and more the
people in the club—and spending time with them going out
there and doing things with our Mustangs!

While these fun Fords are what bring us all together in the
first place, what keeps us interested and motivated in them
is the club and its people. Take this summer's MCA Buckeye
Mustang National as an example. Not only were there lots of
superb cars at this delightful venue, but | also got to meet lots
of people, one of whom gave me the opportunity to be in this
magazine. It was none other than the MCA's own Mary Jean
Wesche, who took time out from her busy show schedule to
chat with me over lunch.

As usual, she was supposed to be in two places at the same
time, as the car show in Columbus that | was covering for Ford

Racing's new www.FordPerformance.com website coincided
with a special Mustang Car Corral sponsored by Ford Racing
during the Mustang Challenge Series race at Mid-Ohio. Mary
Jean was doing her cover story for the Mustang Times on the
show, and it was the first chance we had to sit down face-to-
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face to discuss my role in Ford Racing's new Ford Performance
Group web initiative.

| once thought that my becoming an auto editor at a buff
book was the best job in the world—but that was before | left
there to work PR and communications for Ford SVT back in
1995, But now I'm pretty sure that my current job managing
this new Ford Performance web site—along with being the
point person for Ford's relationships with its enthusiast car
clubs—is truly dream work that | wouldn't trade for anything.

Better still, Mary Jean had asked me if I'd like to write a
column for the club magazine, and (with the blessing of MCA
publisher Austin Craig, as well as Ford Marketing's Robert
Parker and my bosses, Ford Racing's Jamie Allison and Mickey
Matus) | jumped at the opportunity to provide the MCA with the
|atest of what's happening in the "World of Ford Performance."
What's great is that Ford leadership fully understands the impor-
tance of strengthening its relationships with us—the company's
best and most passionate customers, so I'll do my best to share
with you my perspective—and that of www.FordPerformance.
com—on this ever-evolving Mustang hobby that we all enjoy.

As an MCA member, you know there's still a few more
chances this year to get out and enjoy your Mustang, and
"Mustang people," before the weather turns and we all start
thinking about spring and the Mustang's big 45th birthday
bash next April. And don't forget to tell your Mustang friends
that this is the time to join a club so that they, too, can build
their own, real live network of Mustang friends. And if they
ask, "Why MCA?"—tell them they'll have to trust us! It's not just
about Mustangs—it's about Mustang people!

Editor's Note: \Veteran automotive journalist John Clor has
owned, raced, worked on, or written about Fords and
Mustangs for nearly 30 years. After a 15-year career at The
Detroit News, Clor shifted to automotive journalism with stints
at AutoWeek and later Edmunds.com. He joined the Ford
Special Vehicle Team in 1995 and had spent the better part
of the next decade working on SVT communications, PR and
Marketing. Today, he manages www.FordPerformance.com for
Ford Racing, and is also a columnist for Mustang Enthusiast
magazine, editor of SVT Enthusiast magazine, and author of
a sold-out hardcover book, The Mustang Dynasty. Clor is the
proud owner of three '70s-era Mustangs—two of which he
describes as "long term projects.”
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