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ed and Rae Segerstrom of Orange County, California,

are collectors of Vintage and Historic Mustangs.

Close friend Larry Williams is the Curator of their
collection. Larry is entrusted with the awesome task of adding
to, if not completing, their collection.

The car shown here is a Terlingua Racing Team Tribute
Mustang. It is a 100-percent accurate replica of the same Mus-
tang built by Carroll Shelby and piloted by Jerry Titus in 1967.

Jeff and Julie Yergovich of R-A Motorsports were contacted
by Larry to build the car. They researched every detail of the
little Mustang and made a perfect duplicate. Jeff recalls contact-
ing Austin Craig, renowned authority on everything Jerry Titus-
related, for correct placement of every piece down to decals.

They unveiled it at the Mid America Ford Performance Meet
and Team Shelby Meet in Tulsa, Oklahoma.

Track time at Hallett Motor Racing Circuit is one of the high-
lights of the event. Ted took his wife for a ride at speed around
the track and both returned with huge smiles. The sound of
their Terlingua Tribute Mustang certainly brought back memo-
ries of watching Jerry Titus pilot the original Terlingua Mus-
tang around Sebring all those years ago. Shelby Auto’s Gary
Patterson was tapped with the driving duties for the vintage
race on Friday afternoon at the Hallett Circuit. Seeing and
hearing the “Gawdawful Yellow” Mustang complete the race,
brought tears of joy to many.
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The Tribute Terlingua will make another appearance at the
Shelby Terlingua Anniversary event in September. You might
want to mark your calendars.

THE HISTORY

What is Terlingua? Who is the team? What do they do?
Where are they from? And, finally, why is the Terlingua Racing
Team legendary?

The origins of the Terlingua racing team dates back to
1962 when Carroll Shelby'’s attorney David Witts purchased a
200,000-acre tract of land in southwest Texas near the Rio Grande.
The acreage included the ghost town of Terlingua that during the
late 1800s was a thriving mining town with a population of around
5,000 people. Three different Indian tribes, Kiowa, Apache and
Comanche, had also populated the town. This is how the town
got its name as Terlingua means three languages.

By the early 1960 the town was deserted after the mining
died out many years before so when Witts approached Shelby
about buying some of the land, Carroll agreed and bought into
the deal. They both liked the idea of owning a ghost town and
soon started inviting friends to visit and have fun, relax and
“let their hair down” as Bill Neale likes to say.

Texan Bill Neale one of the founding members of the
Terlingua Racing Team and designer of the official logo is a
lifelong friend of Carroll Shelby. He is a successful business



owner, automotive fine artist, contributing artist for books and
magazines. Neale is a founding member of the prestigious
Automotive Fine Arts Society. As a member in good standing
of the Shelby “rat pack” that dominated the American perfor-
mance scene in the 1960s. Neale never missed a good time.

The “rat pack” included Carroll Shelby, David Witt, Ken
Miles, Shelby's leading development driver, David E. Davis,
Car & Driver magazine editor, and Tom Tierney, Ford public
relations manager. They enjoyed thumbing their nose at the
establishment; enjoyed life to the fullest between winning
races, hanging out and hosting chili cook offs. As a symbol of
their lifestyle, Neale designed a logo that is black and yellow
with a rabbit holding his paw in the air. Shelby wanted to build
a school in Terlingua for underprivileged boys and the logo
was going to be the school logo.

The logo design is filled with iconic symbols. The rabbit is
one of the few things that can live in the area. Neale says the
rabbit is holding up his paw as if to say “Do not put any more
pepper on the chili!” The three Indian feathers represent the
three tribes. Since the temperature in the summer reaches
115 to 120 degrees the sun had to be in it. When first review-
ing the logo, Shelby asked Bill Neale why the date 1860 was
included. Bill replied the date commemorates the first year
they had a race in Terlingua. It was between ore wagons pull-
ing cinnabar, which is what mercury is made out of. Carroll
thought that was interesting and wanted to know where Neale
found the information. Bill laughed and told him he made the
whole story up!

TERLINGUA RACING TEAM

So first there was the ghost town, then the logo. The idea for
the Terlingua Racing Team came a few years later. In February
1965, the first Shelby GT350R was raced at Green Valley Raceway,
located between Dallas and Ft. Worth. Prior to taking to the track,
Bill Neale personally applied the Terlingua decals to the Mustang.
Ken Miles won the race, the first for a GT350 and the Terlingua
Racing Team. After that race, Terlingua Racing Team decals ap-
peared on some famous racecars all over the country.

After helping Mustang and Ford Motor Company win the
1966 SCCA Trans—Am Championship, Shelby figured his

zine photos, Neale designed the paint scheme for the Mustang
using the yellow from the logo with a black hood. When Shelby
reviewed the design he referred to it as, “Gawdawful Yellow.”
Since then people still refer to the Terlingua Racing Team
Mustang as the “Gawdawful Yellow” Mustang. Ford like the flat
black hood and made it a feature on the 1969 Mustang Mach 1.

Even though the Terlingua Racing Team ended its Trans-Am
days in 1967, Ford sponsored Shelby American in the 1968
Trans-Am; Terlingua decals appeared on all sorts of racecars
for decades. Bill Neale participated in various racing events
with other Terlingua drivers, helping those who championed
the group’s spirit while “under the radar.” IMT

company, Shelby American, would
be the official Ford entry for the 1967
Trans—Am Series. After all, his GT350s
had also dominated SCCA road rac-
ing winning the B Production National
Championships in 1965 and 1966.
However, Bud Moore Engineering was
awarded the official Ford factory team.
They would build and campaign the new
Mercury Cougar. Shelby called up Ray
Geddes, Ford Sports Car Manager and
asked what was going on. Geddes said
it was politics and not to worry he would
fund the Shelby American Mustang
effort, but there was one big catch. The
Mustang could not be “officially” entered
by Shelby American or Ford. A detail
like this never stopped Shelby so he got
together with Bill Neale and asked him to
design a paint scheme for the Mustang.
Meanwhile Carroll named David Witts as
the car entrant!
Knowing the need to have a racecar
show up well on the grid and in maga-
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