WHAT HAPPENED TO
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ith all that’s happening in the world these days with the economy,

the upcoming Presidential elections, gas prices rising, housing

markets plummeting, missile testing in Iran, and so on and so on,

attending an MCA show should be a respite. My question is, What
happened to the FUN?

Coming to a show, bringing your prized possession, spending time with friends,
making new friends, and possibly, just possibly, going home with a trophy should
be enough. When did the MCA's premise change? | don't think it has, | think it’s just
the mentality of some who attend our shows. | know the cost involved in keeping a
Vintage Mustang in pristine condition. | know the cost of insuring the car, and | know
the emotional attachment that comes with the hobby. However, when did attending
an MCA show become only about winning? And, not just winning, but winning at
someone else’s expense. What | mean is, when did the reason for coming to a show
become only about a trophy? Do you prepare your Mustang, pack your belongings,
and bring along a spouse or significant other, possibly your children or grandchil-
dren, and your devoted pet to attend a show for the sole purpose of having your
name called, and bringing home a prize? | certainly hope not!

Before you start writing the hate mail, let me explain. Many of you may think
I'm beating a dead horse here, but | withessed something at the last MCA National
show that | hope never happens again. One participant, after the awards ceremony
was concluded, was most unhappy that his Mustang didnt place. He berated the
person who judged his car in a tone of voice that was, well, UGLY! He was loud and
insulting. So much so that an MCA officer had to intervene.

When did coming to a show become nothing more than a quest for a trophy?
When did that quest become more important than the Golden Rule? If we've re-
duced our intention of having fun to only going to win a trophy, | think we need to
adjust our priorities. Everyone likes to have recognition for his or her efforts. But at
what expense do we seek that recognition? Why berate another person in such a
manner? Was it possible an error was made? Yes, it was possible. We are all human,
after all. After the judge is finished with the car, the judging sheet is handed in to the
Tally room. Any number of people handling that sheet could have made a mistake.
But, who among us is perfect? Who among us has never made an error? And, was it
so important to get to the bottom of it that very instant that a huge scene had to be
made in the hotel lobby? | don't think so. There is a proper way of handing ques-
tions. Procedures are in place so that we may ask questions. Why not go through
the proper channels? If there's a mistake, it can be corrected. It's not the end of the
world, is it? | can understand disappointment and frustration as much as the next
person. What | don’t understand is treating other human beings without the respect
we each deserve.

Foolish thinking? Am | being naive? Do | display a Peter Pan syndrome? Well,
call it what you will, | feel we've lost sight of what having fun is all about. So, at the
next show you attend, try to remember what this hobby is all about! It's about the
Mustang, it's about the people who own, restore, admire, drive, and enjoy the Mus-
tang. And, above all, it's a HOBBY, which according to Mirriam Webster's Collegiate
Dictionary, Tenth Edition, is: "a pursuit outside one’s regular occupation engaged in
especially for relaxation.”

Enough said!

See you on the showfield,

g@ lossede

MARY JEAN WESCHE
Editor
Email: editor@mustangtimes.org !

6 | MUSTANG TIMES | AUGUST 2008

- AJ

MCA PUBLISHER

.. Publisher
AusthrangZDO?@yahoo com

Austin Craig ...

PATE MARKETING GROUP
EDITORIAL/CREATIVE STAFF

..Editor
dltor@mustangtlmes org

Mary Jean Wesche ..

..Creative Director

Bryan Pate .. i
artdlrector@mustangtlmes org

Richard Godejohn......................... Copy Editor

NATIONAL HEADQUARTERS OFFICE

Kristie Moore-O'Gwynn.......... Office Manager
mustang@mustang.org

For Membership Information, Address Corrections,
Club Locations, Event Schedules, Advertising Rates
Ad Submissions, and All MCA Communications;
Please telephone or fax 850.438.0626
Office Hours: 10:00 a.m.-5:00 p.m. M-F (Eastern)

Please send submissions for Mustang Times to:
Mustang Times Editorial Offices
2920 Drane Field Road
Lakeland, FL 33811
email: editor@mustangtimes.org

For complete information about MCA visit:
www.mustang.org

Send any correspondence pertaining to membership,
renewals, club information, or National Club business to:
Mustang Club of America, Inc., 4051 Barrancas Ave.,
PMB 102, Pensacola, FL 32507.

Mustang Times (ISSN-0744-2572) is published monthly
by the Mustang Club of America, Inc.,

4051 Barrancas Ave., PMB 102 Pensacola, FL 32507.
Memmbership dues are $40 (LS.} $70 (Can. & Foreign) per
year which includes $20 for 12 monthly issues
of Mustang Times.

Periodical postage paid at Pensacola, Florida,
and at additional mailing offices.
Postmaster: Send address changes to Mustang Times,
4051 Barrancas Ave., PMB 102, Pensacola, FL 32507, It
is requested that any transaction with the Club, including
dues payment, be made by check or money order pay-
able to Mustang Club of America. Cash must be sent at
your own risk. Please notify the Club immediately of any
address change; allow a six week minimum
for processing.

Mustang Times and the Mustang Club of America
does not accept any responsibility for the accuracy of
advertisements and /or advertisers. Any advertisers who
prove unreliable, or who have been named in legitimate
complaints from MCA members will not be permitted to
advertise in this magazine.

The information presented in this magazine is from many
sources from which there can be no guarantee by this
publication as to source, accuracy, and completeness. All
submitted materials become the property of the
MCA and may not be refurned.

Liability for clerical and/or typographical errors is
limited to the correction of same.

© 2008 Mustang Club of America

FYARMO

{44 AuTOMOTIVE RESTORATION
MARKET ORGANIZATION

EMA ACTION METWORK
£

=SAN

PROMOTING LEGISLATIVE SOLUTHONS
FOR THE AUTO HORRY

BUPPORTER




